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People who are self
employed profile

By Michele Levine
CEO

Roy Morgan Research
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Most important problem facing the
World

Source: Roy Morgan Research

*Roy Morgan Nationwide telephone poll (n=684) May 20-21, 2009; Aust. Population 14+
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Most important problem facing
Australia

Source: Roy Morgan Research

*Roy Morgan Nationwide telephone poll (n=684) May 20-21, 2009; Aust. Population 14+
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Australia Today

Source: Roy Morgan Research
[1] Roy Morgan Face-to-Face Survey, November 2009; Aust. Population 14+
[2] Roy Morgan Face-to-Face Survey October, 2009; Aust. Population 14+ in
Workforce
[3] Roy Morgan Face-to-Face Survey November, 2009; Electors

Consumer Confidence

Unemployment

(Including Underemployed)

Voting Intention

128. [1]

7.2% [2]

14.9% 1.67 mill [2]

ALP 61% vs. L-NP 39% [3]
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Key Areas of Change in Australian Society

Society . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Technology . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Economy . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Political . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Environment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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SOCIETY
Ageing Population

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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SOCIETY
Rising Education Level

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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SOCIETY
Australians Becoming More Progressive despite an aging population

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Attracted to new things and new ideas

Progressive viewpoint on social 

issues and social trends
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SOCIETY
Australians adopting Progressive Attitudes

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Homosexual couples should be allowed to adopt children

Computers and technology give me more control 

over my life
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SOCIETY
Conservative Attitudes Declining for Australians

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Religion should be taught once a week in Government schools

Women should take care of running their homes and leave 

running the country to men

The fundamental values of our society 

are under serious threat



D
is

co
ve

r y
ou

r e
dg

e

11

TECHNOLOGY

• Mobile phones, Internet & Broadband

• New Technology

• Media Consumption

• Banking & Finance

• Shopping on the Internet
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TECHNOLOGY
Telecommunication Take-Up

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Have home phone connected

Main user of a mobile phone

Subscribe to 

Pay TV at home

Have Broadband 

service at home

Have Internet connection 

at home
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TECHNOLOGY
Ownership of New Technological Product Increasing

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Already Use / Likely to use VoIP 

(next 12 months)

Own a 3G

mobile phone

Own a PC
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TECHNOLOGY
Ownership of New Technological Product Increasing

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Own a 

DVD Recorder

Own a digital camera valued over $150

Own a plasma 

or LCD TV
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TECHNOLOGY
Media Consumption Over Time

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Read any Newspaper in last 7 days (excl. Community Newspapers)

Watched any Commercial TV on a normal weekday

Read any Magazine (last issue) .

Accessed the Internet 

at least monthly

Been to Cinema in last 4 weeks

Watched Pay TV in the last 7 days

Read any Local/Community 

Newspapers in the last 7 days

Listened to any Commercial Radio on 

a normal weekday

Read any addressed mail in last 7 days
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TECHNOLOGY
Website Visitation

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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TECHNOLOGY
Website Visitation

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Banking

Real Estate and Renovation 

Online 

Auction

Online Communities & Messaging

News . 
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TECHNOLOGY
Technology and Banking

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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Total Visited Any Branch

Total Used Phone Banking

Used an ATM

Used Internet to Conduct Banking
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ECONOMY

• Unemployment & Workforce Participation

• Consumer Confidence

• Lead Indicators – Share Market, Interest Rates,

Exchange Rates, Superannuation

• Attitudes to Economy and Government

Performance
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ECONOMY
Unemployment

Base: Roy Morgan Research Aust. Population 14+; ABS. Monthly data.
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ECONOMY
Unemployment by Age group

Base: Aust population aged 14+ in workforce; Source:  Roy Morgan Research;
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ECONOMY
Real Growth in Employment

Base: Aust Population aged 14+; Source: Roy Morgan Research; 12 month moving average.
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POLITICS

• Voting Intentions

• Attitudes towards government
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POLITICS
Voting Intentions

Base: Electors;  Source: Roy Morgan Research
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Howard re-elected for a 3rd term at 2001 

Election soon after September 11 and the 

controversy of the Tampa refugees incident. 

LNP (51%); ALP (49%)

Introduction of the Controversial GST 

Legislation - July 2000

Howard re-elected for a 4th and final term at 

2004 Election as Mark Latham implodes

LNP (52.5%); ALP (47.5%)

Rudd brings the ALP back into Government 

after 11 years in Opposition. ALP (52.5%); 

LNP (47.5%). Brendan Nelson becomes the 

new Opposition Leader.

Crean replaces Beazley as 

Opposition Leader after 2001 

Election defeat

Latham replaces Crean as 

Opposition Leader in December 

2003.

Rudd replaces Beazley as 

Opposition Leader in 

December 2006

Beazley replaces Latham as 

Opposition Leader in January 

2005

ALP: 57.5%

L-NP: 42.5%

54

46%

Turnbull replaces Nelson as Opposition 

Leader in September 2008
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ECONOMY
Attitudes towards Government

Base: Aust Population aged 14+; Source: Roy Morgan Research; 3 month moving average.
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I don't trust the current Australian Government

The government is doing a good 

job running the country
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CEO

Roy Morgan Research
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May, 2009

Thank you

www.roymorgan.com


